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ACCELERATING SOCIAL IMPACT
THROUGH INNOVATION

SECTOR FORWARD
SUMMIT SCHEDULE
8:30 - 9:30 AM: Registration and Breakfast (Garage Level Atrium)
9:30 - 9:45 AM: Welcome Remarks (Garage Level, Room 111/114)
9:45 - 10:45 AM: Jim Moran Institute's Expert Speaker
Series Keynote Address: Greg Vestri (Garage Level, Room 111/114)
10:45 - 11:00 AM: Break
11:00 - 12:00 PM: Workshop Session 1
Masterclass Part I: Asset Financing* (Floor 3, Room 309)
Advanced Social Media Strategies Part I* (Garage Level, Computer Lab 108)
Recognizing Unrealized Assets (Floor 1, Room 110)
Utilizing Apps for Social Change (Garage Level, Room 111/114)
Cultivating Creativity in the Nonprofit Sector (Floor 2, Classroom)
12:15 - 1:30 PM: Networking Lunch (Floor 2)
1:30 - 2:45 PM: Workshop Session 2
Masterclass Part II: Earned Income* (Floor 3, Room 309)
Advanced Social Media Strategies Part II* (Garage Level, Computer Lab 108)
Yes, You Can Do It In TLH: Successful Case Studies (Floor 1, Room 110)
Commercializing Curriculum (Garage Level, 111/114)
Design Thinking (Floor 2, Classroom)
2:45 - 3:00 PM: Break
3:00 - 3:30 PM: Closing Remarks and Next Steps (Garage Level, 111/114)
3:30 PM: Adjourn, Open Networking

*This track has two parts. Attendees are
expected to attend both sessions.
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1. Gary Zander is the CFO and COO of Vestment Global
Services, an international impact investment firm. His
15+ years of experience serving in various capacities for
multi-national nonprofits, as well as his corporate
experience, provide a strong background for building
effective systems across both corporate and charitable
sectors.
2. Josh Hirsch has worked in the nonprofit sector since
2006 with a focus on educational philanthropy for both
public charter and independent private schools. He has
spoken nationally on social media and has had numerous
articles published in professional journals.
3. Sarah Wilson is a change strategist and catalyst with
21 years of experience helping organizations do what
they do better. She is the President of Thatcher Mathias,
a boutique consulting firm that combines techniques
from social, industrial and organizational psychology,
along with branding, communication and behavioral
economics, to immerse clients in a strategic design and
change process that actually works.
4. TJ Hunter has over 20 years’ experience in sales and
management. After earning a degree in Marketing from FSU
and spending 12+ years in management and operations for
businesses both small and large, he came to App Innovators
to make a change. Since then, App Innovators has grown to
over 13 employees and multiple locations.
5. Vincent Hunt is an American Innovator and Entrepreneur
and the Visionary Founder behind Momentous Corp. Known
for his work in the fields of technology and design, Hunt has
championed creative intelligence and innovation in the
marketplace for over two decades.

6. Janet Pichard is the CEO of The Tallahassee Ballet.
When Ms. Pichard joined TTB 11 years ago, she was able to
combine her 20-year career teaching ballet with her
professional experience in marketing and advertising as
the Vice President of P&G Marketing, Inc.
7. Bill Wertman is an experienced COO with a
demonstrated history of working in the hospice and health
care industry. He is currently the COO of Big Bend
Hospice.
8. Kimberly Galbán-Countryman is the CEO of Lighthouse
of the Big Bend (LBB) where she oversees numerous state
contracts and grants aimed at improving the lives of
individuals with vision loss living in the Big Bend. She has
served as Assistant Director of Big Bend Homeless
Coalition, Director of Development for the Southern
Scholarship Foundation and Executive Director of United
Partners for Human Services.
9. Jay Foster is the President of Canopy Software, Inc. and
has over 20 years of experience developing and managing
technology projects, including his own program,
which helps individuals wanting to practice daily
mindfulness. He lives in Tallahassee with his wife, Danielle,
son, Braden, and cat, Mr. Mustache.
10. Ken Baldauf joined the FSU Computer Science faculty
in 1998 and became the Director of FSU’s new Program in
Interdisciplinary Computing in 2008. Ken directs FSU’s
new Innovation Hub, which supports students from all
disciplines, utilizing the latest technologies and Design
Thinking to confront the demanding and complex problems
of our day.
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GREG
VESTRI
KEYNOTE SPEAKER, COFOUNDER VESTMENT GLOBAL
SERVICES

Greg Vestri has served as the President and CEO of
numerous domestic and global organizations. He began
his career with Accenture, a global consulting
organization. By his career’s end with the company, he
had been promoted to the President and CEO of a $40
million joint venture which spanned across 18 European
countries, representing two-thirds of the entire
business. His totaled 19-years with Accenture left him
with extensive experience in scaling, starting and
transforming organizations.
In 2004, Greg launched Vestment as a family business and
platform for pursuing opportunities to serve and give back
to communities around the world. His clients and
endeavors quickly expanded into the nonprofit consulting
industry and investing in start-up businesses.
Greg joined the board of Food for the Hungry (FH), a
worldwide ministry that operates in over 70 countries and
impacts over 2 million people. He served initially as a
consultant to assess the overall challenges and
opportunities within the organization’s worldwide
operations, and then stepped in to serve as the
International President & CEO.
In 2012, Greg joined Peter Mawditt to co-found Vestment
Global Services with the intent to bring “for-profit”
solutions to the nonprofit sector. The model for “vehicle
financing” for the nonprofit sector was thus pioneered.

The business expanded to include consulting
for for-profit businesses who held the desire
to integrate “purpose” with profit. This
desire led to a strategic relationship with
Aspen Heights, an innovative student housing
company. Greg served as President for two
years with the company, leading to its
scaling by double each fiscal year. Greg
remains a Partner and Executive Advisor
with Aspen Heights, and focuses most of his
time on Aspen Heights Awake, the 501c3 arm
serving local communities in both the United
States and Africa.
Greg and his wife, Jean, live in Austin,
Texas.

Workshop Descriptions
Masterclass Part I: Asset Financing– Gary Zander, Vestment Global Services
Most nonprofits struggle to raise funds for capital expenditures for expansion and maintenance. Purchasing much-needed resources to grow,
or to simply keep existing operations, can be a serious challenge. This workshop will explore the barriers nonprofits face in raising capital,
discuss strategies to overcome obstacles and consider some alternative funding options by using new and already existing company assets.
Masterclass Part II: Earned Income – Greg Vestri, Vestment Global Services
The move towards achieving financial self-sustainability requires innovation to determine how core competencies and new or existing services
can generate earned income. A delicate balance of setting policy from the Board of Directors is needed to ensure that mission is not lost and
key services for under-served populations are recognized and maintained. This workshop will share strategies, ideas, and examples, including
examples where Vestment Global Services has been involved. (Note: attendees who choose this track are encouraged to participate in both
Parts I and II.)
Recognizing Unrealized Assets – Sarah Wilson, Thatcher Mathias
Necessity may be the mother of invention, but nonprofit fundraising has the ability to be the mother of some really unusual money-making
ideas. This workshop will explore some of the ways that both nonprofit and for-profit organizations have uncovered new revenue streams by
repurposing or sharing tools that they already owned. Along the way, this session will talk about the concept of “social entrepreneurship” and
how it can help organizations “do well by doing good.”
Utilizing Apps for Social Change – TJ Hunter, App Innovators
Today’s agencies have the ability to utilize apps for fundraising, event management, board communications, staff scheduling, client services
and more. Attend this session to see ways in which app technology could benefit your nonprofit. Delve into how apps have brought about
social change, good and bad, and how technology as a whole can lead to a greater good for society.
Cultivating Creativity in the Nonprofit Sector – Vincent Hunt, Creators Camp
What keeps team members from contributing to the goals and objectives of an organization creatively? Why is it important to start thinking
about ways to innovate within our organizations, now versus any other time in history? How do we inspire team members and encourage their
creativity? Gain an understanding behind the importance of innovation, and capture insight on how to lead creative pursuits within your
organization in a way that inspires ongoing ideation.
Advanced Social Media Strategies Part I & II – Josh Hirsch, Nonprofits First
Boost your nonprofit's digital presence via this two-part track! Third-party apps and tools, like Facebook Insights, can help you keep your
digital communication strategy up-to-date and offer a wealth of data for your nonprofit's fundraising and communication strategies. Through
live-demonstration, attendees of this workshop will learn about social media strategies and how to utilize them effectively. (Note: attendees
who choose this track are expected to participate in both Parts I and II.)
Yes, You Can Do It in TLH: Successful Case Studies – Panel Discussion
Hear from those in Tallahassee who have already implemented earned income strategies within their organizations. Learn from their mistakes
(yes, we all make them!) and get the insider’s scoop on how they made it all happen.
Commercializing Curriculum – Jay Foster, Canopy Software, Inc.
Technology continues to transform and shape the professional educational landscape experience for both learners and those providing
instruction. Decades ago, clear and predictable education tracks were commonplace in comparison to today’s array of choices. The result?
There has never been a better time to author, package, and commercialize your knowledge to share with the world. This session explores best
practices and pitfalls as you organize, plan, publish, market and monetize your wealth of knowledge.
Design Thinking – Ken Baldauf, Florida State University
Been wondering what all the Design Thinking buzz is about? This session will put you in the know by providing a brief overview of Design
Thinking and explain how it serves entrepreneurs and innovators in the development of new products and services. The short presentation will
be followed by a hands-on experience with Design Thinking in which participants will work to develop an original and effective solution.

